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Introduction
SuperSalon’s SMS feature gives its users the ability 
to turn the SuperSalon PoS into an automated hub 
for instant communication with customers. These 
communications can take the form of anything 
from simple alerts to personalized greetings, to 
announcements of new services and other marketing 
communications. 

Having this tool in a business’ arsenal gives owners and 
senior staff many opportunities to be creative in their 
relationships with their clients. Receiving cleverly written 
birthday greetings, for example, can foster brand loyalty 
for years to come. Other benefits include:

• Extensive automation functionality saves staff 
valuable time.

• An easy loss prevention measure by sending clients electronic 
receipts with messages like “We thank you for your visit, your 
total purchase was X”.

• No-shows are greatly reduced with the ability to issue 
appointment reminders and confirmations.

• Walk In salons can enjoy the convenience of having a tech 
savvy method to alert clients as to when it is their turn.

• Increase of repeat business with automated reminders sent 
after a pre-determined time after the clients’ last service.

• Extremely cost effective communication method with bundles 
of 1000 messages costing only $.05 per unit, and increased 
savings for larger bundles.

Loyalty and retention are two key factors in a successful 
business, as is the importance of being up to speed in the 
current technical environment. With mobile devices and 
constant communication becoming more and more a part of 
everyday life, the SMS feature of SuperSalon helps business 
owners stay ahead of the curve and increase yearly visits by a 
significant amount.



Preliminaries
The SMS feature has no setup charge, and bulk message 
bundles can be ordered, as needed, in amounts of up to 2000. 
This makes planning for the expense of marketing campaigns 
much easier.

The requirements for SuperSalon’s SMS feature are:

• SuperSalon version 5.6.3, or newer.
• An SMS account set up by Rogers Software Development’s 

billing department.
• A basic understanding of the current SMS implementation 

guidelines as laid out by the Mobile Marketing Association 
U.S. Consumer Best Practices guide featured in the final 
section of this publication.

Current Pricing

As of Q2 2015, the current pricing for SMS message bundles is 
as follows:
• 500 SMS units = $30 ($.06 per message)
• 1000 SMS units = $50 ($.05 per message)
• 2000 SMS units = $90 ($.45 per message)



SMS Configuration Options
After being setup for the feature, and all salon PoS versions 
upgraded to the correct versions, owners and senior staff can 
configure the feature to the limits of their creativity. The primary 
interface for configuring the SMS options is located in the Setup 
tab > Software Settings > Marketing > SMS & Email. The order 
of clicks and / or screen touches needed to access the interface 
is shown in the illustration below. 

Breakdown of Settings

The following section will shed some light on the interface’s 
settings, and how to use them to add your own unique input to 
every customer communication.

• Allow SMS Feedback System: This setting governs the 
activation of the SMS feedback system, with the green check 
mark indicating it is active, and the red “X” to indicate when 
not active.

• Appointment Booking Notice Time: This setting will 
determine the time frame in which an SMS will be sent to the 
customer prior to a set appointment. The choices of window 
time are 2, 6, 12, and 24 hours notification.



SMS Configuration Options
• Enable SMS Messaging: This is another setting that is 

activated and deactivated via green check mark, or red “X”, 
respectively. This setting needs to be set as “active” in order 
for the SMS feature to work.

• Salon Mobile Number: This is the phone number that will 
appear on the SMS recipient’s phone as the sender of the 
message.

• SMS Account Balance: This will display the amount of SMS 
messages remaining in the location’s account.

• Appointment Alert Messages: This is where the content 
for the notification SMS text is configured for upcoming 
appointments. The character limit for this and all SMS 
messages is 140 characters.

• Send this message after appointment booking: This  
determines whether the Appointment Alert message is sent 
to the clients, a green check mark signifying active status.

• Appointment Confirmation Message: This 140 character 
limited text field is where the content for the SMS confirming 
customer appointments is configured.

• Send this message on appointment confirmation: 
This is where it is determined whether the Appointment 
Confirmation message is sent to the clients, with the green 
check mark signifying active status.

• Appointment Reminder Message: This text field is where 
the content for the reminder message is configured and 
input, and like previous fields, is limited to 140 characters.

• Send reminder (BLANK) hours before appointment time: 
This setting determines how many hours prior to the set 
appointment a client is sent their reminder message. The 
blank field determines the amount of hours, and the feature 
is determined to be active or inactive via the green check 
mark, or red “x”, respectively.

• Checkout Alert Message: A great loss prevention measure, 
this text field will contain the outline of the post checkout 
SMS sent to the clients.

• Send message (BLANK) minutes after checkout: The 
blank field determines the amount of time after checkout, 
in minutes, the SMS message will be sent to the clients. The 
green check mark, or the red “x”, will determine whether this 
is active.



SMS Configuration Options
• Return Visit Reminder Message: The SMS message 

reminding clients that they have not visited in a 
predetermined amount of time is configured here.

• Send message (BLANK) days after checkout: The blank 
field determines the amount of time after checkout, in days, 
the SMS message will be sent to the clients. The green check 
mark, or the red “x”, will determine whether this is active.

• Birthday Alert Message: This text field is where the SMS for 
clients’ birthdays is written and saved, and will contain the 
customers’ names when sent.

• Send message (BLANK) days before customer’s birthday: 
The blank field determines the amount of time prior to the 
clients’ birthdays, in days, the SMS message will be sent. The 
green check mark, or the red “x”, will determine whether this 
is active.

• SMS Send Time: This blank text field is where the time of day 
the SMS birthday greeting is sent, and as shown, the written 
format should be (HH:MM am) or (HH:MM pm). An example, 
8:00 AM would read as “08:00 am” (without the quotes).



Applying SMS to Clients
After setup and configuration, you will need to set up the clients’ 
ability to receive the messages, and this is always best done 
on an opt-in basis. Asking a client during either the check in or 
check out processes if they would like to receive SMS alerts from 
the location is the most common method of opting in.

NOTE! Prior to activating SMS for a client, be sure there are 
NO hyphens in their phone number, or the function WILL 

NOT work. Best practice is to not use hyphens in any phone 
number entered into SuperSalon.

To activate SMS for a customer, follow the five illustrated steps 
shown here.

1.) From the Manager tab, click into the “Customers” submenu, 
shown below.



Applying SMS to Clients
2.)  Search for, and retrieve the client by clicking onto their entry. 

3.) From within their Customer Profile page, make sure they 
have no hyphens in any phone numbers, and click “Customer 
Preferences”.



Applying SMS to Clients
4.) This is where it is possible to activate and de-activate SMS, as 
well as many other SuperSalon extended services.

5.) The green check mark, as shown below, siginifies the SMS 
service is active for this client.



SMS Implementation Guidelines
The following section of this guide will consist of four parts.

1. Basic SMS delivery Rules
2. Advertising Rules
3. Terms & Conditions
4. Rogers Software Development, Inc. Disclaimer

Basic SMS delivery Rules

• If SMS is used, rules, including these four rules must be 
observed:
1. SMS messages can only be sent to those who opt in.
2. Customers must opt-in appropriately by agreeing to terms 

& conditions
3. Customers must be able to opt-out, and if they do, no 

more messages can be sent. This is currently active, and 
Celltrust automatically removed them.

4. Any advertising must contain all required information.

Advertising Rules

WEB ADVERTISING Checklist for Standard Rate Programs
The citations below refer to the Mobile Marketing Association U.S. Consumer 
Best Practices Version 6.0, Publication Date: March 1, 2011 
(PLEASE SEE THE IMPORTANT NOTE AT THE END OF THIS DOCUMENT 

REGARDING YOUR ACCEPTANCE OF TERMS FOR USE OF THIS 
DOCUMENT)

• Do not use the word “free” anywhere in the ad (Sprint p.100, 
103; T-Mobile p.126; AT&T p.157)

• Include the phrase “Msg & Data Rates May Apply” in BOLD 
print in at least a 12 point font on the landing page, prior to 
the entering of any mobile number, in a legible manner and 
in a color that clearly contrasts with the background, in close 
proximity to the promotional details without requiring the 
user to scroll or click to another page (Section 1.2; Verizon 
pp.71, 82, 85; Sprint p.97, 100, 102; T-Mobile p.125; AT&T 
p.156, 157)

• Include instructions on the HELP command in BOLD print 



SMS Implementation Guidelines
in an easily seen location (Section 1.2; Verizon p.82; Sprint 
p.101, 104; T-Mobile p.126)

• Include instructions on the STOP command for opting out in 
BOLD print in an easily seen location, in close proximity to 
the promotional details without requiring the user to scroll 
or click to another page: due to Section 1.6-2 and carrier 
requirements, this must be included for both recurring and 
non-recurring services (Sections 1.2, 1.6-2; Verizon pp.71, 82; 
Sprint p.101, 104; T-Mobile p. 125; AT&T p.157)

• Clearly disclose the terms of service including, but not limited 
to: pricing, frequency of messaging, opt-out information, 
and any other terms, such as automatically renewing 
subscription, subscription duration, one-time charge, or other 
applicable service commitments (Section 1.2; Verizon p.71, 
82; Sprint p.97, T-Mobile p.125; AT&T p.157)

• Include the location of the terms and conditions in close 
proximity to the promotional details without requiring a user 
to scroll or click to another page; note: acceptance of terms 
and conditions by the consumer cannot be pre-checked: the 
consumer must indicate their acknowledgement of the terms 
and conditions by manual selection (Verizon p.83; Sprint p.97; 
T-Mobile p. 125; AT&T p.157, 158)

• State if the service is a non-recurring or a recurring 
subscription, and if recurring state the subscription term in 
monthly terms (Verizon pp. 71, 81, 82; Sprint p.99, 101; AT&T 
p.157)

• State “Any charges will appear on your wireless bill or be 
deducted from your prepaid balances on your cellphone 
account”, for TV, state this within 125 pixels of the Call To 
Action (Verizon pp.71, 82, 85; T-Mobile p.126; AT&T p.157)

• Include participating carrier ids and information on handset 
compatibility- if Verizon Wireless is a participating carrier, 
you must state its participation as “Verizon Wireless” and 
not “Verizon” or “VZW”, and if the service is not available to 
T-Mobile customers the ad must state so (Verizon pp.71, 81, 
83; Sprint p.100, 103; T-Mobile p.126; AT&T p.157)

• Clearly disclose the program sponsor, the content provider 
by short code, and the service provider (Sprint p.97, 100, 103; 
T-Mobile p.125; AT&T p.158)



SMS Implementation Guidelines
• Provide a description of the service that clearly explains the 

product being marketed; ex: You will receive xxx to your 
phone. (Verizon p.81; Sprint p.99, 103; T-Mobile p.125)

• Include the location of the privacy policy (Sprint p.101,104)
• Do not imply anywhere in the ad that violating content will be 

offered; ex: nudity, violence, drug use, alcohol consumption, 
hate speech, profanity etc. (Verizon p.83; Sprint p.99, 103)

• Do not request credit card information, SSN, or other 
financial information (Verizon p.83)

• Do not have any content that deceives a user about what he 
or she will be receiving (Section 1.2-3; Verizon p.82; Sprint 
p.99, 103; AT&T p.157) 

• Include a toll-free support number if offering a “banking” type 
service (T-Mobile p.125)

• If offering a chat service, disclose if human operators are 
employed to participate in the chat (Verizon p.83)

Additional Notes:
• If the Advertising is directed to Children, please see Section 

1.3 of the MMA Guidelines for additional information & 
Verizon rules pp.83-84

• If utilizing Viral Marketing, please see Section 1.4 of the 
MMA Guidelines for additional information

• If offering “substitute services” review MMA Guidelines for 
additional information, including Verizon p.85, Sprint p. 99, 
T-Mobile p.126

IMPORTANT NOTE: The above checklist is provided for convenience only, 
is not intended to be a replacement for or comprehensive guide of the 
MMA U.S. Consumer Best Practices Guidelines, and shall not be reasonably 
relied upon for ensuring compliance with the industry requirements. Any 
use of the checklist above shall constitute express acceptance by the user 
of sole responsibility for the user’s own compliance and requirement 
to review and incorporate any industry requirements when developing 
advertising material related to mobile marketing. Furthermore, the user 
expressly waives any claim of action (whether based in contract, tort, or 
any other form of law) against the drafter and/or distributor of the above 
checklist. 



SMS Implementation Guidelines
PRINT ADVERTISING Checklist for Standard Rate Programs

The citations below refer to the Mobile Marketing Association U.S. 
Consumer Best Practices Version 6.0, Publication Date: March 1, 
2011
(PLEASE SEE THE IMPORTANT NOTE AT THE END OF THIS DOCUMENT 

REGARDING YOUR ACCEPTANCE OF TERMS FOR USE OF THIS 
DOCUMENT)

• Do not use the word “free” anywhere in the ad (Sprint p.100, 
103; T-Mobile p.126; AT&T p.157)

• Include the phrase “Msg & Data Rates May Apply” in BOLD 
print in at least a 12 point font (Section 1.2; Verizon pp.82, 85; 
Sprint p.100, 102; T-Mobile p.125; AT&T p.156, 158)

• Include instructions on the HELP command in BOLD print 
in an easily seen location (Section 1.2; Verizon p.82; Sprint 
p.101, 104; T-Mobile p.126)

• Include instructions on the STOP command for opting out 
in BOLD in an easily seen location: due to Section 1.6-2 
and carrier requirements, this must be included for both 
recurring and non-recurring services (Sections 1.2, 1.6-2; 
Verizon pp.71, 82; Sprint p.101, 104; T-Mobile p. 125; AT&T 
p.157, 158)

• State if the service is a non-recurring or a recurring 
subscription, and if recurring state the subscription term in 
monthly terms (Verizon pp. 71, 81, 82; Sprint p.99, 101; AT&T 
p.157)

• State “Any charges will appear on your wireless bill or be 
deducted from your prepaid balances on your cellphone 
account” within 125 pixels of the Call To Action (Verizon 
pp.71, 82, 85; T-Mobile p.126; AT&T p.157)

• Include participating carrier ids and information on handset 
compatibility- if Verizon Wireless is a participating carrier, 
you must state its participation as “Verizon Wireless” and 
not “Verizon” or “VZW”, and if the service is not available to 
T-Mobile customers the ad must state so (Verizon pp.71, 81, 
83; Sprint p.100, 103; T-Mobile p.126; AT&T p.157)

• Clearly disclose the program sponsor (Sprint p.100, 103; 
T-Mobile p.125; AT&T p.158)
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• Provide a description of the service that clearly explains the 

product being marketed; ex: You will receive xxx to your 
phone. (Verizon p.81; Sprint p.99, 103; T-Mobile p.125)

• Include the location of the privacy policy (Sprint p.101,104)
• Clearly disclose the terms of service including, but not limited 

to: automatically renewing subscription, one-time charge, or 
other applicable service commitments (Verizon p.82; T-Mobile 
p.125)

• Include the location of the terms and conditions (AT&T p.158)
• Do not imply anywhere in the ad that violating content will be 

offered; ex: nudity, violence, drug use, alcohol consumption, 
hate speech, profanity etc. (Verizon p.83; Sprint p.99, 103)

• Do not request credit card information, SSN, or other 
financial information (Verizon p.83)

• Do not have any content that deceives a user about what he 
or she will be receiving (Section 1.2-3; Verizon p.82; Sprint 
p.99, 103; AT&T p.157)

• Include a toll-free support number if offering a “banking” type 
service (T-Mobile p.125)

• If offering a chat service, disclose if human operators are 
employed to participate in the chat (Verizon p.83)

Additional Notes:
• If the Advertising is directed to Children, please see Section 

1.3 of the MMA Guidelines for additional information & 
Verizon rules pp.83-84

• If utilizing Viral Marketing, please see Section 1.4 of the 
MMA Guidelines for additional information

• If offering “substitute services” review MMA Guidelines for 
additional information, including Verizon p.85, Sprint p. 99, 
T-Mobile p.126

IMPORTANT NOTE: The above checklist is provided for convenience only, is not intended 
to be a replacement for or comprehensive guide of the MMA U.S. Consumer Best Practices 
Guidelines, and shall not be reasonably relied upon for ensuring compliance with the 
industry requirements. Any use of the checklist above shall constitute express acceptance 
by the user of sole responsibility for the user’s own compliance and requirement to review 
and incorporate any industry requirements when developing advertising material related 
to mobile marketing. Furthermore, the user expressly waives any claim of action (whether 
based in contract, tort, or any other form of law) against the drafter and/or distributor of 
the above checklist. Terms & Conditions
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Terms & Conditions Template

SMS Terms and Conditions
This is an agreement between the customer and (Company)
Program Description
Company Alerts & Info Services allow mobile subscribers to 
opt-in to receive news and information about the Company and 
its products through SMS messages straight to the subscriber’s 
phone.
Supported Carriers
Company’s Alerts & Info Service is available on the following 
carriers:
Alltel, Appalachian Wireless, AT&T, Bluegrass Cellular, Boost 
Mobile, Cellcom, Cellular South, Centennial Wireless, Cincinnati 
Bell, GCI, Immix Wireless, Inland Cellular, IV Cellular, Nex-Tech 
Wireless, Nextel Communications, nTelos, Sprint PCS, T-Mobile, 
U.S. Cellular, United Wireless, Verizon Wireless, Virgin Mobile, 
and West Central Wireless.
Cost
There are no premium charges for joining the Company’s 
Alerts & Info Services for receiving the alert and info messages, 
however message and data rates may apply.
Message Frequency
If you opt-in to receive alerts or info from the Company, you will 
receive up to one message per week.
How to opt-out of our service
To opt-out of the Fake Corporation Alerts & Info program, reply 
STOP at any time to XXXXX. An unsubscribe message will be sent 
to your mobile number confirming the cancellation, but no more 
messages will be sent from this program after that one.
Support/Help
For support or information about our Company Alerts & Info 
service, reply HELP at any time to XXXXX.You can also email us at 
support@Company.com or call 1-888-555-5555.
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Privacy Policy
Company’’s top priority is the privacy of our users. The following is provided to 
address any concerns you may have.
• Company will never, under any circumstances, sell or distribute your cell phone 

number to third parties or Company clients for whom you have not approved.
• Company will never directly market to you any services for which you have not 

opted in, either by cell phone, text message or email.
• Company will never distribute any personal information about you, including 

your phone number, name, billing information or any other piece of identifying 
information.

If you have any questions, please send us an email to support@company.com.

Rogers Software Development, Inc DIsclaimer

The Guide To Implementing SMS is not legal advice! Please seek expert legal 
advice before implementing any SMS programs. Rogers Software disclaims all 
responsibility and liability for the accuracy, correctness or completeness of this 
document, and disclaims all responsibility for the correct implementation of 
SMS systems by SuperSalon customers or affiliates. Rogers Software has simply 
aggregated information provided by 3rd party vendors as a guideline. 


